Summary Report

The Diabetes: A Family Matter Program and Toolkit Dissemination & Evaluation Project

During the first year of this project, eight Ohio county teams (n = 40) were trained in the Diabetes: A Family Matter program and materials through two workshop days, one in October 2009 and the second in November 2009. These teams were instructed to recruit 8 to 10 volunteers, train them to become SUGAR Helpers, and provide support to them throughout the project year. The county teams recruited about 72 volunteers in total. The county teams and their associated SUGAR Helpers collaborated on numerous activities in their communities over this time. These teams and their volunteers disseminated information about healthy lifestyles and diabetes prevention through use of the Diabetes: A Family Matter toolkit materials and other actions. Many set personal health goals and achieved them. The film Living with Diabetes in Appalachia was widely used with individuals and groups throughout the participating counties. Individuals made efforts to inform their family members about diabetes risks and encouraged family support for self-management in various ways throughout their counties. Team members, volunteers, and community members seemed receptive to the materials and effectively used them locally. In addition to the $4,000 contract awarded to each Ohio county teams, team members and their volunteer SUGAR Helpers received additional support through on-going email, phone, and face-to-face contacts. Use of the website was a way new information was shared with the project participants. A final workshop day was held August 11, 2010 to learn more about the coalition stories and identify lessons learned.
On-going evaluation efforts occurred as the county teams and volunteer SUGAR Helpers participated throughout the project. Monthly reports were submitted using either paper/pen or Survey Monkey format. Complete formative and summative evaluation data are being prepared and will be available by November 30, 2010 in a final report. 
